Effective ways to market yourself Successfully

BREHSF —EHCKE !

@ The Sunderland HK

SPRING 2019 QUARTERLY &% 2019 1l

Communication Skills:

English Phrases for Presentations

p3

p4

Closing the Cultural Gap

UOShk Celebrates Graduation Day and

Honours the Achievements of some 350 Students

MEXWER hOLRILEERE

MERASZEE SRR AR
05 R MRETE=AE+REXE

Increase Visibility & Advance Career

 BIRNSZAHER |

BiEER

A few months ago, | had a reunion
dinner with my university classmates. It
was an enjoyable night with engaging
conversation. It had been a decade
since | last met some of them; it was
interesting to hear personal stories
about love, family, and work. Although
we had similar academic backgrounds,
our career paths evolved diversely over
time. Several classmates  were
particularly outspoken, they shared their
frustration s about their stagnant careers
and lack of wealth accumulation. | felt
empathetic about their situation.

After the cherishable dinner, | reflected and felt
grateful about how my career has grown. |
realized those classmates have probably
overlooked the significance of interpersonal
communication and visibility at their workplace,
and thus, experienced a lack of career
advancement. | also uncovered the following four
'P's that shaped my guiding principles in raising
visibility at work via communication.

Productive — | came across many outspoken
colleagues who frequently shared their thoughts
at meetings. However, as the proverb 'Less is
more' went, quality was more important than
quantity. | believed communication at work could
raise visibility when it enabled productive
collaboration among people to solve specific
problems. Nowadays at work, we are bombarded
by information from channels such as instant
messaging and emails; we have a greater need
to ensure communications are 'solution-centric’,
that is not merely focusing on the nature of the
problems but exploring how we can tackle the
problems.
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Participative — Years ago, | came across Alfred
Adler's psychology theory that we all had three
'Life tasks' — work, friendship, and love, and their
success depends on cooperation; furthermore,
Adler believed that all problems in life were
interpersonal relationship problems. As | was
brought up in a school system that focused on
acquiring strong technical knowledge and
competing for high academic ranking, | initially did
not grab the significance of Adler's theory. After
working in half a dozen organisations, | gradually
realised the significance of being participative
when we communicated with others. | believed
cooperative communication generally attained
'win-win' instead of 'win-lose' situation, which
nurtured visibility and rapport at work.

Proactive — Although | am not a fan of Apple's
products, | appreciate Steve Jobs' motto of 'No
respect for the status quo'. Attaining high visibility
at work should not merely be about waiting for
management to assign you with important
assignments. | have proactively asked for
opportunities that challenged the status quo,
which led to career advancements. Such
proactive communications do require good
preparation to be effectively (e.g. identifying the
goals, gaps, and constraints of the company's
different stakeholders).

Persistent — Malcolm Gladwell is one of my
favourite authors; he popularised the theory that
geniuses were nurtured over '10,000 hours' of
deliberate practice. | believed the art of
interpersonal communication required persistent
practices and lifetime learning. It could enable
much more than visibility and advancement at
work, but also help attain success in all three 'Life
tasks'.

| look forward to having my next reunion dinner;
perhaps | will share the four 'P's with my friends if
their careers remain stagnant. z‘;
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Effective ways to market yourself Successfully
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Nowadays, job marketing is more competitive than ever because there
are so many candidates in Hong Kong. Even if you have the right skills
and experience, it is not enough to secure you the job; you must know
how to market yourself effectively. You have to set yourself apart from
the rest of the job hunters, and ensure that you stand out to potential

employers.

Looking for the ideal job, you need to
demonstrate you have an excellent mix of
relevant expertise and communication
skills. You have to act like a sales person
to catch the eye of the prospective
employer. However, it is advisable just to
show and not to oversell, because people
hate to be sold to but love to buy when
they learn how well you will help them.
Generally, a good marketer should
establish the needs of their target
audiences and brand their position to
meet with the demands by offering the
ideal solution with the perfect package as
a job candidate. There are many ways
you can market yourself effectively:

iStock

1. Identify the target audience

Know your potential employers inside
and out. Research as much as possible
to help identify the culture of the
organisation and the skills, personality
and knowledge they value highly. This
helps to stand out from other job seekers
and impress your potential employers by
showing them your knowledge of the
company and the industry. Try to use the
job description and person specification
as the basis of their needs and work out
how this role will fit into the company's
vision and mission.

2. Know your USP

Markets develop a unique selling
proposition (USP) for each brand and stick
to it. Mercedes promotes luxury as its
attribute and buyers tend to remember the
better ones in this over—-communicated
society. Therefore, understand your own
USP or the differentiation from your
competitors — it could be your specialist
training or a unique combination of past
experience and personal interests. Make
sure you let future employers know about it.

Paul has undertaken various

Marketer and also a member of

managerial
international corporations such as Colgate and Electrolux.
Currently, he is a business consultant in marketing, strategic
management and marketing communication. He is a Chartered
several
associations including the Chartered Institute of Marketing (UK),
the Communication Advertising and Marketing Foundation (UK)

3. A way with words

Pay attention how to use terminology
which is important to potential employers
in your industry when applying for a new
job. Certain jobs in specific sectors may
look out for particular skills and training. If
these key phrases and buzz words
genuinely apply to you, use them. On the
other hand, show a little personality and a
personal touch in your application.
Potential employers may be keen to see
a more human side such as your
interests, passions and personal skills.
Don't forget to market yourself as a
well-rounded individual.

4. Keep up-to-date with the internet

Ensure your knowledge is always
relevant and well-informed in your
industry. Read industry publications,

blogs and websites so that you may find
them useful, especially in the interview.
The internet and social media, such as
LinkedIn and Twitter, now give you direct,
accessible channels of communication
through which to network and uncover
new opportunities. The internet has made
it easier than ever to market yourself
because a combination of online and
offline interaction is necessary in the age
of digital marketing.

For more help marketing yourself in your
job search, you can refer to the book 'Self
Marketing Power: Branding Yourself as a
Business of One' by of Jeffrey S. Beals. ;‘&
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Communication Skills:
English Phrases for Presentations

Many people dread the idea of giving presentations, especially if
English is not your first language. Unfortunately, it is not only an
essential element of any University course, it is also a skill you will
most likely need in the workplace. The secret to any good
presentation, whether you are in a large auditorium or standing at the
front of the classroom, is planning and a few good phrases.

Normally a presentation, much like a good essay, will contain an
introduction, the main body, and a conclusion. In other words:

"Tell them what you are going to tell them. Tell them.
Tell them what you have told them."

The language of Introductions.
Introducing yourself (or others): I'd like to introduce:---

My name is -+- /I am --- / | work for -+

Title: Today, | am going to talk about ---/ I'd like to
discuss -+ / The subject of my talk is -+

Reasons: Let me explain what | mean by ---/ --- is usually
defined as ---

Obijective: My aimisto --- / What | want to do is -+ / The focus
of this presentation is -+

Plan: First | will talk about --- look at --- / Then | will -+
/ After that
Finally, I hope to ---

Verbs: Describe. explain, show, discuss, examine, talk

about, outline

The Language of the Main Body.
Expressing Opinions. It is important to express opinions clearly and openly:
I think --- is probably the most important
factor ---
As | see it ---/ In my opinion ---
As far as I'm concerned -+
I firmly believe that ---
I am convinced that ---
Itis possible that ---

Signposting language. The main part of your presentation will probably be split into
several parts. Signposting is a good way to help your audience understand the
sequence of events:

To give you an idea of what | mean---

To go back to what I was saying earlier ---

As you all know ---

OK, let's move on and talk about ---

And this brings me on to my second point which

IS e

Presenting Information. When you refer to data in the form of graphics (pie charts,
bar charts, tables), you should look for information that is important:

The chart gives information about ---

You can see from the pie chart/ table/ bar

chart---

What is of particular relevance here is -+

If you look at figure 2.1 -+

There are a couple of things of note here -+

The overall trend is -+

A small number / percentage ---

Critical Thinking. It is important to demonstrate that you understand a particular

point and have considered all sides of an argument. Discuss the Pros and Cons:

For: One advantage is -+ / A clear benefit to--- of-- is--+
/ 1 think --- outweighs the negative points.

Against: -+ has to been seen as a disadvantage / | think there
is a strong case against -+
Neutral: On the other hand --- but on the other hand---

The Language of the Conclusion.
The conclusion of a presentation
should include a summary of the
aims of the talk, the main points
you covered, and any
conclusions you have come to.
You might also include any
recommendations, proposals
for future research, or
opinions. Don't forget to finish
with a strong ending and
thank the audience.
Summarising: to sum up --- / Today,
I have talked about -+ /
My aim in this
presentation was to ---
Concluding: I'd like to conclude by -+ / In
conclusion ---/ To conclude ---/
That brings me to the end of my
presentation ---/ Weighing the pros and
cons -+-

I recommend that --- /One recommendation I'd like to
make is ---

Recommending:

Thanks: Thank you all for listening / your attention. / It was a

pleasure being here today -+

cﬁ(‘ iStock |
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Q&A.
But you are not done yet! A Question and Answer session is always a good idea at
the end of any presentation. Maybe someone in your audience didn't understand a
certain point, or maybe you were not as clear as you thought you were. Either way,
be prepared:

Does anyone have any questions?

I am happy to answer any questions now.

Are there any questions?

Hopefully you'll know your stuff, but what if you don't know the answer? Don't worry:
That's an interesting question. | don't have that
information at hand, but | will try to get back to you
later with an answer.

That's a very good question, however, | don't have any
figures on that, so | can't give you an accurate answer.

And finally--- Delivery is an important presentation skill. Remember, speak clearly,
confidently, and loud enough for everyone to hear. Face the audience and make eye
contact with them. Ultimately, you want to be able to give your presentation without
referring to your notes. These phrases are a useful place to start. *
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Closing the Cultural Gap
MENXHEE FLLRIE RS

This year, we introduced the
‘Outstanding Student Award' and
the first recipient was Adnan
Hassan, a Pakistani student born
and raised in Hong Kong.
Hassan shared his experience of
university study, his campus life
as an International student in
Hong Kong, and a little bit about
himself! Here are some excerpts:

Q: How long have you studied in Hong
Kong and what were your main
difficulties in Secondary School?

Hassan: I've been studying in Hong
Kong for 20 years, starting from
kindergarten all the way to University.
Before entering the University of
Sunderland in Hong Kong, | took up the
Hong Kong Diploma of Secondary
Education (HKDSE), which was quite
challenging, especially when it came to
receiving the results. After all, my results
would reflect on my admission to my
preferred University for my future career.
Fortunately, all has passed and now, I'm
a contented and proud graduate of the
University of Sunderland in Hong Kong.

Q: What is your first priority to choosing
a university?

Hassan: My first priority of choosing a
university was based on my own
preferences — whether the materials are
going to be in English or not and
whether this University is diverse. It
would definitely encourage me more to
join a University with a multicultural
touch along with a variety of subjects to
choose from.

I chose the University of Sunderland in
Hong Kong because it is multinational.
In fact, this University provides everyone
the opportunity to study in the UK and
HK while holding the title of an
international student as well as following
the UK syllabus accordingly.

Q: Was it hard to make new friends?
Hassan: It wasn't at all hard to make

new friends because everyone was
really friendly. Plus, communication

wasn't a barrier, for I'm able to speak to
my peers in both Chinese and English.
I've met a lot of people in the HK
campus ranging from different countries
such as the UK, the Philippines, Nepal,
India, Pakistan, China and Nigeria. We
simply got along by eating, shopping,
doing schoolwork together, watching
movie also go to the gym together which
were infused with our common interests.

Q: How did the Sunderland's HK
campus help you prepare for your future
in terms of career and future planning?

Hassan: The University of Sunderland
HK helped me prepare for my future by
providing exchange trips to certain
countries such as Taiwan and Chengdu
China in order to increase the scope of
my career and obtain international
exposure. On top of that, they provided
me with an internship in certain
companies, allowing me to gain
experience in the field | like. They also
provided us with workshops on how to
write a good resume and how to behave
properly during a job interview.

Q: What is your plan and dream?

Hassan: Someday, | hope to own a
business in the retail and F&B (Food
and Beverages) industry, as | want to
transfer different products, particularly
from  my hometown, to
different parts of the world. |
want to bring every nation
closer via the cultural
difference as well as being
able to bring the atmosphere
of my hometown to every
part of the world in the form
of our signature dishes and
other products that
represent me and my home.

There you have it! A man
with a plan — off to achieve
his goals and inspire people
around him wherever he
goes. Good luck!
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University of Sunderland 2018: Review of the Year

AR KE2018F E B
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A

It has been a year of progress, awards, excitement, announcements,
change and campaigning here at the University of Sunderland.

Let's take a look back:-----

BESE—FHHFRASEEER

IMEEIEIE S AREHHEE

January

We were pleased to announce our
membership of the Institute of Coding
consortium  of  universities  and
employers. The remit of the
partnership is closely linked to our
mission to develop the next generation
of digital talent.

February

We welcomed Professor Lawrence
Bellamy as Academic Dean to the
Faculty of Business, Law and Tourism
and were excited when Lord David
Puttnam, former Government
education advisor, and Oscar winning
producer of films including Chariots of
Fire, The Mission, The Killing Fields
and Midnight Express, launched the
'Puttnam  Scholars'- a  unique
mentoring scheme which will see six
students working with him over an
intensive six-months.

March

In March we learned that our bid to
open a new medical school had been
successful. The Government's
Department of Health and Social Care
announced that the first cohort of
students will join the Sunderland
School of Medicine in September 2019.
We also celebrated the first
anniversary of opening our campus in
Hong Kong.

April

We signed an international friendship
agreement with Edo  University,
lyamho, in Nigeria. University leaders
in Sunderland say the partnership
could bring in up to £ 2million a year to
the city as Nigerian students get the
opportunity to study in the region.

And there was more good news as our
nursing students proved they had their
finger on the pulse after picking up a
prestigious prize at this year’ s
Student Nursing Times Awards.

May

Great news for the region arrived when
the University revealed it had secured
£5.1m to deliver its Sustainable
Advanced Manufacturing project,

which is set to create jobs and unlock
growth in the region.

June

Figures from the Tech Nation Report
showed Sunderland to be one of the
top places for job creation within the
industry and the University's ongoing
investment was highlighted as a key
success factor.

July

In July we celebrated the success of
over 2,000 of our brilliant students at
the summer Academic Awards over an
exciting five days — watching with pride
as they headed off to make their way
in the world.

It was also in July that we announced
that Sir David Bell would be the next
Vice-Chancellor and Chief Executive
of The University. He would start his
role later in the autumn.

August

The Student Mobility Project saw over
200 students and staff from
Sunderland spend two weeks with staff
and students at our London campus
this summer. This 'cross campus'
project is creating life—changing
opportunities for students, to enhance
their employability.

September

We kicked off the new academic year
by announcing Professor Scott Wilkes
as the Head of the new School of
Medicine, and overall student
satisfaction with the University of
Sunderland in the UK was 84%
according to National Student Survey
(NSS) results.

October
We started the month by hosting a
special one-day conference:

Propaganda, Revolution and Victory,
as part of ongoing celebrations to
commemorate 100 years since the end
of the First World War.

November

At November's winter Academic
Awards new Vice Chancellor, Sir David
Bell, was on hand to oversee the
proceedings and lecturer  Holly
Sterling, who studied lllustration and
Design at the University between
2006-2009, was named Alumni
Achiever of the Year in recognition of
her work on 13 children's books.

December
The University made regional and
national headlines. Our paramedics

and nurses featured on ITV Tyne Tees'
evening programme, showcasing the
incredible facilities on offer here. While
national BBC journalists arrived at
AMAP to interview engineering
students on the Brexit situation. «X
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